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Market Shifts Driven by
the Acculturating
Hispanic Consumer



Cost-Effective Proven Formula:
Llatinum The Network Model
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Latinumbébs agenda and
driven by member shared challenges,
generating synergies and scale

Latinum team delivers
network-wide initiatives in rich peer-to-
peer environment and company specific,
customized support delivered 1:1 in
confidential interactions

Membership includes unlimited access
to full suite of Latinum resourcesi no
extra cost for customized services
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@ Membership Experience Overview
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x Quarterly Business
Leaders Roundtables

x Monthly Virtual
Interactions

x Industry Collaboration

x Digital Platform
AContent Workspaces
APeer-to-Peer Exchange
ACommercial

Collaboration
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Company-Specific Analysis and Project Support
Strategy and Advisory Support of Key Priorities
Executive Decision Support Service

A Category Performance and Growth Analysis
AKey Segment and Demand Driver Analysis
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o Questions This Analysis Addresses

N E S WV SE R i

What are the true dimensions of the U.S. Hispanic
commercial opportunity and emerging category hot spots?

How do we better understand and act upon the underlying
drivers of demand?

What insights do key market shifts give into the dynamic
nature of the opportunity?







