
Access the New Mainstream

éto the long-term success of any American enterprise

Why in -culture marketing is critical

César M Melgoza
Founder & CEO, Geoscape

Felipe Korzenny
Director, FSU Center for Hispanic Marketing Communications



Overview

ÅAmerican cultural diversity.

ÅA new business reality.

ÅCapital seeks growth.

ÅRole of Culture in Marketing

ÅThe Melting Pot vs. an Emerging Culture

ÅCharacterizing an Emerging Identity

ÅQualifying Differences

ÅAdvanced Segmentation
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American Cultural Diversity

Dominates population and business growth in foreseeable future



Basic compelling facts

Å There are over 50 million Hispanic steady-residents of the U.S.

Å Hispanics contributed 52% of overall U.S. population growth between 2000 and 

2010.

Å Consumer spending growth drives the U.S. economy and Hispanics represented 

42% of the growth between 2009 and 2010 and in some categories represent the 

bulk of the growth.

ï Food and Beverage, and other examples.

Å The White Non-Hispanic population is flat and a declining share of the American 

consumer.

Å Most Hispanics are reached more effectively through òin-cultureó 

communications.

Å Most corporations are under-invested in Hispanic marketing.

Å Marketing is part of the equation, in-culture operations is a critical parallel step to 

capitalize on the opportunity.
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The changing face of 

America

Cultural Diversity
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* 2000-2010-2015 numbers for Asian and Black are for Non-Hispanic; 2010 and 2015 Estimates as of July 1.

Population Change by Ethnicity/Race

6Å Source: Geoscape; American Marketscape DataStream: 2010 Series and the U.S. 
Census Bureau.

Note: Population in the Commonwealth of Puerto Rico (3.99 million) is notincluded in Hispanic population figures.

By 2015, the population in the three largest ethnic groups will be more than 110.5 million and Hispanics will represent 
nearly half of that population .

Population 1960 1970 1980 1990 2000 2010 2015

Asian & PI* 980,337 980,337 3,500,439 6,994,034 10,410,556 14,345,690 15,920,986 

Black* 18,871,831 22,580,289 26,495,025 29,284,605 33,707,230 37,536,836 39,262,964 

Hispanic 2,181,409 9,589,216 14,608,673 21,898,546 35,238,481 49,804,061 55,874,883 

Other 157,198,598 170,062,084 181,941,668 190,507,602 202,065,639 207,880,430 212,277,086 

Total  179,232,175 203,211,926 226,545,805 248,684,787 281,421,906 309,567,017 323,335,919 
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Hispanics became the 
largest ñminorityò group 

in 2000 and have 
continued to surge.

The Non-Hispanic White population 
will be about equal in size to 

Hispanic+Black+Asian in 2050.
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Aggregate Lifetime Spending per Household
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Calendar Year - Life Expectancy

Total Expenditures

NH White

Black

Asian

Hispanic

0

50

100

150

200

250

300

350

400

450

500

2008 2013 2018 2023 2028 2033 2038 2043 2048 2053 2058 2063

C
u

m
la

ti
v
e
 H

o
u

s
e
h

o
ld

 S
p

e
n

d
in

g

T
h
o

u
s
a
n
d

s
 (

2
0
0
8
 $

)

Calendar Year - Life Expectancy

Food at Home & Away
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Food at Home
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Household Furnishings
& Equipment
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Transportation
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Personal Care 
Products & Services
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Apparel

NH White

Black

Asian

Hispanic

Median Age Life Expectancy

Non-Hispanic White 40 81

Hispanic 27 83

Asian 33 85

African American 30 77

Source: Geoscapemodeling on various data inputs.
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Aggregate spending over the 
lifespan of a Hispanic or Asian 

household is usually greater 
than that of Non -Hispanic 

White households

Span
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U.S. Population: 2010 by Ethnic Group
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Å About one-third of Americaõs population is of either Asian, Black or Hispanic origin; however, these proportions vary dramatically at the 

state and metropolitan area levels.  Many companies include Puerto Rico within their U.S. marketing efforts, with an estimated 3.99 million 

residents in 2010.

Source: Geoscape, American Marketscape DataStream: 2010 Series.
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The Latino Boom

9

ÅNearly 14.5 million additional Hispanics

ï41% growth during period

ï52% of the total population growth

ÅNew Population From 2010 to 2015

ï1,151,228 Hispanic Americans per year

Å95,936 per month, 3,152 per day, 131 per hour

Source: Geoscape; American Marketscape DataStream: 2010 Series; Estimates as of July 1 2010.

Massive growth during this period, increasingly diversifying the American population.
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Hispanic Population Concentration in 1980

10Source: Geoscape; American Marketscape DataStream: 2010 Series; Estimates as of July 1 2010.

Gateway states 
bordering Mexico.
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