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Agenda

• The economics of Mexican emigration

• Quantifying 2010->2020 populations shifts

• California exercise

• 50-state resources

• 2020 Consumer Targeting Case Study

• Q&A



The Economics Of Mexican Immigration – Authorized & Unauthorized

• America‟s 400-year history of immigration: Poverty->Middle Class in one generation

•2010 Mexican Total exports  to US: (led by energy): $28.1 billion

• 2010 Remittances to Mexico: $21.1 billion 
• (#2 source of foreign revenue, way ahead of tourism)

• Population of Mexico: 107,000,000 

• Exports + Remittances = $49.2 billion = $457 per capita

• Unauthorized Hispanics living in the US

•6,700,000 in US = 6.3% of population of Mexico = AZ

• 2,600,000 in California = 6.7% of CA population = NV

• Implications

• Total military/foreign aid to Iraq and Afghanistan = $18 billion

• What if we sent our 6% to Canada? (6% of US = FL)

• AHA – Mexican emigration and remittances are the biggest nation-building/foreign aid 

exercise in history. It happened on its own, and all facets of US society are involved.

Sources: Banco de Mexico, Pew Research Center



20102020 Population Changes:

• 5MM more people

• Overall, White & AACM are flat

NET INCREASE:

• 3.75MM (75%) more Hispanic

• 1.9MM (38%) more 65+

• 1.0MM (20%) more Asian

Source: California Department of Finance. “All” includes total population all ages; 0-20 is masked.

2010->2020 California 

Population Shift

Source: California Department of Finance



• Population % by Race: California Today = America By 2050

• 75% of net 2020 California increase is LDA+ Hispanic, and 65+ White

• If California Hispanics were a state by themselves, they would be the fifth-largest state

• The tale of the two 2010 Censuses 

•Hispanics become the „majority minority‟ in California around 2015; already are in LA.

• Hispanic population increase = 5 San Franciscos

• Hispanic LDA-29 increase = 1 San Francisco

• Hispanic increase is 164% of current total AACM

• If California 2020 65+ population were a state, it would be the same size as IN or TN

• Asian population the same size as Missouri

• Net increase of California by 2020 = Total population of Colorado today

Fun Facts

Source: US Census Bureau, California Department of Finance



Things To Think About

• Where will these people live?

• What will they do?

• Will they be better educated/more affluent than their equivalents 

today?

• What do I start/stop/continue doing today, to ensure my products 

or services are relevant in 2020?



Northern California

7% of population

Very high skew White

All others skew very low

San Francisco

17% of population

High skew Asian (SF)

Hispanic skews low

Sacramento/Central 

California/Inland Empire

30% of population

Very high Hispanic skew

LA/San Diego/Ctrl Coast

46% of population

Very high Hispanic skew

White skews lightly low
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• Hard copies of list here today

• Excel file will accompany this deck in presentation downloads
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Federation For American Immigration Reform (FAIR): (exhaustive statistics and information with an anti-

immigration spin)

http://www.fairus.org/site/PageNavigator/about.html

Pew Research Center (the go-to resource of information on US Hispanic population): 

http://pewhispanic.org/

US Census Bureau (simple, easy-to-follow links into www.census.gov)

http://www.ire.org/training/vnet/stproj.htm

US Census Bureau Report QT-P9 (Hispanic Population by nation of origin) 

http://factfinder.census.gov/servlet/QTTable?_bm=y&-geo_id=01000US&-qr_name=DEC_2000_SF1_U_QTP9&-ds_name=DEC_2000_SF1_U&-_lang=en&-_sse=on

National Population Projection Resources

Comments & Caveats

• California has the higest level of detail (age AND gender AND race) 

• Hispanic detail loosely correlates to population (CA, TX, and IL are best; Dakotas not so much)

• Census 2010 drill-outs are generally at race-level only for now; more detail coming late 2011/early 2012

• Google “(State) Population Projections” or “(State) Hispanic Population”
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Predicting 2020 Today – Tequila Case Study Casa Herradura Portfolio

• Casa Herradura distillery

• Established in 1870 (same year as Jack 

Daniel‟s)

• Acquired by Brown-Forman in 2007

• 100% integration from agave fields to 

store shelf

• el Jimador the #1 selling tequila in 

Mexico, the #1 Reposado in US 

(Nielsen)

The el Jimador consumer is predominantly a 

Hispanic male LDA-49
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• Spectra tracks # Hispanic adults in each store‟s 

zip code/trading area.

• Total California population is 37% Hispanic

• Customer vs Location

• Good News: Overall split almost 50/50

• You can achieve similar results with a basic 

Spectra InfiNet license and some form of sales 

tracking that correlates to Spectra geography 

definitions.

Who Shops Where?

Source: Brown-Forman Retail Account Depletions (RAD); California, Tequila Portfolio, % of 9L Depletions
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Quantifying The Jimi Consumer

• 3,277,000 in 2010

• 3,920,500 in 2020

• Growth = 643,500 (ie +20%)

The el Jimador consumer 

is predominantly a 

Hispanic male LDA-49

Source: California Department of Finance
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Locating The Jimi Consumer

Source: Brown Forman Retail Account Depletions (RAD)

•Targeting „who and where‟ of the current 

consumer

• Zip- or account-level

• Use TD Linx and/or zip codes to align 

with Spectra data
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Source: Spectra Infinet, Brown Forman Retail Account Depletions (RAD)

• Top 40 zip codes for el Jimador sales

• 500 cs/zip+

• Chain warehouse effect

• Strong correlation between Hispanic 

adults and el Jimador

• Per capita consumption widely variable

Locating The Jimi Consumer



Northern California – TOO COLD

No infrastructure

„Geographically unsuitable‟

San Francisco – TOO HOT

Finite space

Heavily populated

Sacramento/Central 

California/Inland Empire

JUST RIGHT

Good infrastructure

Lots of room

High speed rail???

LA/San Diego/Ctrl Coast –

TOO HOT

Possible 

Places For 

5MM more 

people
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Thank You!

Q&A



Hispanic Consumers 
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Hispanic 360 Agenda

• Hispanic Market Trends

• Know Your Hispanic Consumer

• What is next? 
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Hispanic Market Trends
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Big changes in population are coming

Projected Distribution of U.S. Population  

Source: U.S. Census Bureau Population Projections

65%
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40%
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The Hispanic percent of U.S. population will 
nearly double over the next 40 years

*Excludes American Indian, Alaska Native, Hawaiian & Other Pacific Islander
Source: U.S. Census Bureau Population Projections
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How is your organization preparing for change?

Total
White

Non-

Hispanic

Black Asian* Hispanic

+42%
+1%

+56%

Projected Population Growth From 2010 to 2050

+142% +167%

*Excludes American Indian, Alaska Native, Hawaiian & Other Pacific Islander
Source: U.S. Census Bureau Population Projections
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26%
of kids 
under 5 

are Hispanic

Did you know that…

16% 
of the 

U.S. Population
are Hispanic

48.4 Million

27
years old is 

the median age 
of the 

Hispanic Population.

Total U.S. Population:
37 years old

46% 
of Hispanics 

live in 
California or 

Texas
13.5 million in California, 

8.9 million in Texas

19
of the Top

100 Surnames 
in the U.S. 

are Hispanic

107
Hispanic males 

per every 
100 Hispanic females

Compared with 
Total U.S. –

97 for every 100

125 m v f 
for immigrants

Source:  U.S. Census Bureau
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Know your consumer
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Nielsen Hispanic Acculturation levels

Least Acculturated
Mostly foreign born, with a high percentage of adults with no High School 
education, they speak only Spanish at home and have a high percentage who 
rent housing.

Bi-Cultural
Foreign born or US born with parents born outside of the US, they speak 
both English and Spanish. This group is concentrated in the middle income 
ranges and typically has some High School education.

Most Acculturated
High percentage second generation Hispanics. These consumers tend to have 
a higher level of education and are predominantly English speaking. 
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Context – Chicago TV Market

Race 21+
     White (Non-Hispanic) 87
     Black (Non-Hispanic) 147
     Least Acculturated (Hispanic) 112
     Bi-Cultural (Hispanic) 147
     Most Acculturated (Hispanic) 122
     Other (Non-Hispanic) 99

Demography Adults Index

Country of Origin 21+
     Mexican 169
     Puerto Rican 148
     Cuban 44
     Other Hispanic 57
     Other Non-Hispanic 96

Demography Adults Index

• Compared to the Total US, Nearly 80% of Chicago’s Hispanic population is Bi-Cultural
or Most Acculturated.

• While Chicago indexes highly for Puerto Ricans, Mexicans comprise 74% of the Hispanic
population

Source : Nielsen Targeting 
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Hispanics in Chicago

• Chicago Hispanics are highly indexed with :
• Locs Chicos, Familias Grandes and Todos Nosotros.

• Understanding these concentrations will help us explain
product consumption and lifestyle choices.

• Of note, compared to all Chicago Hispanics, Most Acculturated
over-index slightly, but Bi-Cultural Hispanics show high significance.

Source : Nielsen Targeting / Scarborough LM Hispanic pop 
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Bi-Cultural Hispanics in Chicago

Bi-Cultural
Concentrations

Race - Least Acculturated 

Hispanic Age 21 or More

Race - Bi-Cultural Hispanic Age 

21 or More

Race - Most Acculturated 

Hispanic Age 21 or More

% Adults Adults Index % Adults Adults Index % Adults Adults Index

60804 Cicero IL 15.62% 435 36.30% 553 30.10% 427
60165 Stone Park IL 15.54% 432 33.55% 511 34.38% 488
60505 Aurora IL 12.96% 361 31.33% 477 23.49% 333
60640 Chicago IL 7.49% 208 5.54% 84 5.69% 81
60177 South Elgin IL 1.81% 50 5.42% 83 4.96% 70
60446 Romeoville IL 1.87% 52 5.40% 82 9.85% 140
60542 North Aurora IL 1.92% 53 5.22% 80 5.60% 79

Geography Name

As we identify areas of high
Hispanic concentration or Index,
we can tie in tactical marketing

or merchandising plans to execute
precisely at the store level

Source : Nielsen Targeting / Scarborough LM Hispanic pop
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Spanish Language Ads
Help my purchase decision

(53%,  142 Index)

“I find ads for financial 
services interesting”

(41.6%,  126 Index)

I remember products 
advertised in Spanish

53.8%, 138  Index)

“lunch is more Important 
than breakfast or Dinner”

(40.3%,  126  Index)

“Important websites I visit 
are available in Spanish” 

(42.9%,  133 Index)

My personal appearance 
reflects my Hispanic Heritage

(49.2%,  123 Index)

“I enjoy eating traditional 
American Food” DISAGREE

(7.6%, 124 Index)

“I am easily swayed 
by others”

(29%,  124 Index)

“I keep up with Latin 
News, Music& Sports”

(68%, 117 Index)

“Most snackfoods are 
not healthy” DISAGREE

(19.7%,  128  Index)

Bi-Cultural Hispanics in Chicago
Behavioral & Lifestyle choices

Source : Nielsen Targeting / Scarborough LM Hispanic pop 

http://rds.yahoo.com/_ylt=A2KJke5B.oRMNDwADsGJzbkF;_ylu=X3oDMTBpZTByOGFiBHBvcwMyBHNlYwNzcgR2dGlkAw--/SIG=1igiqfatg/EXP=1283869633/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dhispanic%252Bfinancial%252Bservices%2526js%253D1%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=640%26h=512%26imgurl=strategicanalyticsolutions.com%252Fimages%252Fj0439256.jpg%26rurl=http%253A%252F%252Fstrategicanalyticsolutions.com%252FHISP_MARKETING.aspx%26size=25KB%26name=...%2bSERVICES%2b-%2bH...%26p=hispanic%2bfinancial%2bservices%26oid=60e9ad98c5d995c75b5de172a9400617%26fr2=%26no=2%26tt=17000%26sigr=11pvth8hm%26sigi=11ilr5j3j%26sigb=135gnk8kq
http://rds.yahoo.com/_ylt=A2KJkIU094RMdxEA2dCJzbkF;_ylu=X3oDMTBpZTByOGFiBHBvcwMyBHNlYwNzcgR2dGlkAw--/SIG=1jp9pg0l6/EXP=1283868852/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dsnackfoods%2526ei%253DUTF-8%2526fr%253Dyfp-t-701%26w=900%26h=635%26imgurl=montanawithkids.com%252Fwp-content%252Fuploads%252F2009%252F06%252Froad-trip-snack-foods.jpg%26rurl=http%253A%252F%252Fmontanawithkids.com%252Ftravel-tips%252F2009061801%252Fwhat-are-the-best-road-trip-snacks-to-pack%26size=209KB%26name=road-trip-snack-...%26p=snackfoods%26oid=508a49516128ec23e2a6fee25f75e2a3%26fr2=%26spell_query=snack%2bfoods%26no=2%26tt=58100%26sigr=12shs8sj4%26sigi=128imkala%26sigb=12fsapf5m
http://rds.yahoo.com/_ylt=A2KJkIVW94RMNCIA4hqJzbkF;_ylu=X3oDMTBpZTByOGFiBHBvcwMyBHNlYwNzcgR2dGlkAw--/SIG=1je9r17or/EXP=1283868886/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Denchiladas%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=480%26h=480%26imgurl=www.lawrence.edu%252Fdept%252Fstudent_dean%252Fmulticultural_affairs%252FImages%252520%2526amp%253B%252520Docs%252Fenchiladas.jpg%26rurl=http%253A%252F%252Fwww.lawrence.edu%252Fdept%252Fstudent_dean%252Fmulticultural_affairs%252F%26size=106KB%26name=...%2bhispanic%2benc...%26p=enchiladas%26oid=ddc51bd195a32ceb3ebef9735f777f55%26fr2=%26no=2%26tt=79100%26sigr=12049cssa%26sigi=12t1lsb9a%26sigb=12fa1jrk3
http://rds.yahoo.com/_ylt=A2KJkIWI94RMNnMAifmJzbkF;_ylu=X3oDMTBqdGFzdWxiBHBvcwMxNQRzZWMDc3IEdnRpZAM-/SIG=1gs37s9ff/EXP=1283868936/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dsmirnoff%252Ben%252Bespanol%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=353%26h=400%26imgurl=30.img.v4.skyrock.net%252F305%252Fnivek-sisi%252Fpics%252F2668616834_small_2.jpg%26rurl=http%253A%252F%252Fnivek-sisi.skyrock.com%252F%26size=36KB%26name=Smirnoff%26p=smirnoff%2ben%2bespanol%26oid=b84cd1fc38310a2755b947ee19b6b8a5%26fr2=%26no=15%26tt=582%26sigr=10ukavtqt%26sigi=120ot2b4u%26sigb=12o25gv5p
http://rds.yahoo.com/_ylt=A2KJkIXQ94RMMg0AMxaJzbkF;_ylu=X3oDMTBqdGFzdWxiBHBvcwMxNQRzZWMDc3IEdnRpZAM-/SIG=1ifsv917h/EXP=1283869008/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dsmirnoff%252Bspanish%252Bads%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=170%26h=142%26imgurl=a1.phobos.apple.com%252Fus%252Fr30%252FPodcasts%252F03%252F0e%252F53%252Fps.xjlfmlst.170x170-75.jpg%26rurl=http%253A%252F%252Fitunes.apple.com%252Fpodcast%252Fid335131878%26size=9KB%26name=...%2bmusic%2blangua...%26p=smirnoff%2bspanish%2bads%26oid=41fe183abed0aa2100a4c175e88cb865%26fr2=%26no=15%26tt=17%26sigr=11bebso83%26sigi=127k5tv9t%26sigb=12pp1inig
http://rds.yahoo.com/_ylt=A2KJkIX194RM0g0A9GaJzbkF;_ylu=X3oDMTBpc2ozM2gzBHBvcwM0BHNlYwNzcgR2dGlkAw--/SIG=1lve3vif0/EXP=1283869045/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dhispanic%252Bshopping%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=338%26h=506%26imgurl=cache1.asset-cache.net%252Fxc%252F77146840.jpg%253Fv%253D1%2526amp%253Bc%253DIWSAsset%2526amp%253Bk%253D2%2526amp%253Bd%253DE713C2F924EEE0334DB4D2ED2AA98DE4F35AFC848C31ECEE5D5BA6A445F61A46E30A760B0D811297%26rurl=http%253A%252F%252Fwww.jupiterimages.com%252FImage%252FroyaltyFree%252F77146840%26size=34KB%26name=Hispanic%2bwomen%2bs...%26p=hispanic%2bshopping%26oid=84d6ce9d896291e980cce5387e424502%26fr2=%26no=4%26tt=55400%26sigr=11n6o7553%26sigi=14ots08h6%26sigb=12m49i7mv
http://rds.yahoo.com/_ylt=A2KJkIUQ.IRMOQQAOHOJzbkF;_ylu=X3oDMTBqZDFlYmxzBHBvcwMxNgRzZWMDc3IEdnRpZAM-/SIG=1fj6hfo7a/EXP=1283869072/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dshakira%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=245%26h=235%26imgurl=www.hobotraveler.com%252Fshakira%252Fshakira.jpg%26rurl=http%253A%252F%252Fwww.hobotraveler.com%252Fshakira.php%26size=23KB%26name=...%2binvitation%2bp...%26p=shakira%26oid=1f16a328e18bc75ddb4ab2e1aa9b5a6c%26fr2=%26no=16%26tt=166000%26sigr=117csuk0n%26sigi=118ioifcq%26sigb=12c92alj5
http://rds.yahoo.com/_ylt=A2KJkes5.IRMAEMAWqmJzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1j6u3648b/EXP=1283869113/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dcheesburger%2526js%253D1%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=700%26h=578%26imgurl=www.faqs.org%252Fphoto-dict%252Fphotofiles%252Flist%252F587%252F982cheeseburger.jpg%26rurl=http%253A%252F%252Fwww.faqs.org%252Fphoto-dict%252Fphrase%252F587%252Fcheeseburger.html%26size=208KB%26name=cheeseburger%2b-%2bp...%26p=cheesburger%26oid=865392e0f1cd5affb0083d5b86679a62%26fr2=%26spell_query=cheeseburger%26no=1%26tt=152000%26sigr=11rd5oo60%26sigi=11vm6c93h%26sigb=12lvotosc
http://rds.yahoo.com/_ylt=A0S020xBD4VM_EUANxKJzbkF;_ylu=X3oDMTBqODFpbHJpBHBvcwMzMQRzZWMDc3IEdnRpZAM-/SIG=1mgs6mebt/EXP=1283875009/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dpeople%252Ben%252Bespanol.com%2526b%253D19%2526ni%253D18%2526ei%253Dutf-8%2526xargs%253D0%2526pstart%253D1%2526fr%253Dyfp-t-701%26w=576%26h=750%26imgurl=www.magazines.com%252Fmagcom%252Fcovers%252F0%252F06%252F093%252F0060935.jpg%26rurl=http%253A%252F%252Fwww.subscribe-to-magazines.us%252Fcultural%252Fhispanic%252FPeople_En_Espanol.htm%26size=75KB%26name=People%2ben%2bEspano...%26p=people%2ben%2bespanol.com%26oid=53e5ecaa36b439413998003cfa562b7d%26fr2=%26spell_query=peopleenespanol.com%26no=31%26tt=33500%26b=19%26ni=18%26sigr=12c0lqtfd%26sigi=11kg47i8s%26sigb=13m8u501o
http://rds.yahoo.com/_ylt=A0S0206tD4VMgCgAk9OJzbkF;_ylu=X3oDMTBpZTByOGFiBHBvcwMyBHNlYwNzcgR2dGlkAw--/SIG=1jrca12tl/EXP=1283875117/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dspanish%252Bwebsite%252Blogos%2526ei%253Dutf-8%2526y%253DSearch%2526fr%253Dyfp-t-701%26w=640%26h=640%26imgurl=www.jeremyhildreth.com%252Fwp-content%252Fuploads%252F2009%252F08%252FSpanish-Tourism-Logo.jpg%26rurl=http%253A%252F%252Fwww.jeremyhildreth.com%252F2009%252F08%252Fif-you-must-have-a-logo%252F%26size=23KB%26name=Spanish%2bTourism%2b...%26p=spanish%2bwebsite%2blogos%26oid=3ca855d79f2dbc722c858e8e4048e44e%26fr2=%26no=2%26tt=28200%26sigr=11uqnvieo%26sigi=12ar5sntp%26sigb=1337mqu85
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Bi-Cultural Hispanics in Chicago
Events Attended

Chicago Fire Soccer Game
15.1% / 134 Index 

Visit Wisconsin Dells
19.6% / 122 Index 

“Taste of Chicago”
33.1% / 119 Index 

** Low Indices for attending Cubs / Sox Games

Brookfield Zoo
29.8% / 108 Index 

Visit Six Flags Great America
32% / 115 Index 

Source : Nielsen Targeting / Scarborough LM Hispanic pop

http://rds.yahoo.com/_ylt=A0WTbx.SpYNMQHgAl2.JzbkF;_ylu=X3oDMTBqZDFlYmxzBHBvcwMxNgRzZWMDc3IEdnRpZAM-/SIG=1hr6874uk/EXP=1283782418/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dtaste%252Bof%252Bchicago%2526js%253D1%2526ei%253Dutf-8%26w=740%26h=550%26imgurl=bmfphil.com%252Fphotoblog%252F041-2852-tasteofchicago.jpg%26rurl=http%253A%252F%252Fphotofill.com%252Farchives%252F2005%252F07%252Ftaste_of_chicag.html%26size=120KB%26name=...%2b.04.05%2b%257C%257C%2bTa...%26p=taste%2bof%2bchicago%26oid=26e7553f595d76b6f85416f46369ea19%26fr2=%26no=16%26tt=90200%26sigr=11qbmi0nf%26sigi=11h3tmdds%26sigb=12d1vgci1
http://rds.yahoo.com/_ylt=A0WTb_rppoNMOGAApymJzbkF;_ylu=X3oDMTBpc2VvdmQ2BHBvcwM3BHNlYwNzcgR2dGlkAw--/SIG=1haejbrhv/EXP=1283782761/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dbrookfield%252Bzoo%2526js%253D1%2526ei%253Dutf-8%26w=576%26h=551%26imgurl=ny-image2.etsy.com%252Fil_fullxfull.111364946.jpg%26rurl=http%253A%252F%252Fwww.etsy.com%252Flisting%252F37138812%252Fbrookfield-zoo-black-panther-1930s-wpa%26size=43KB%26name=BROOKFIELD%2bZOO%2b-...%26p=brookfield%2bzoo%26oid=3b6122f6b9443b1e24cf219c15f59b34%26fr2=%26no=7%26tt=18500%26sigr=12b5b5sbl%26sigi=11dsg0fb7%26sigb=12b5vb2o4
http://rds.yahoo.com/_ylt=A0WTb_pup4NMwlwAhCGJzbkF;_ylu=X3oDMTBqNzBoY2J0BHBvcwMxNARzZWMDc3IEdnRpZAM-/SIG=1i6v8d9pi/EXP=1283782894/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dsix%252Bflags%252Bgreat%252Bamerica%2526ei%253Dutf-8%26w=651%26h=560%26imgurl=culturemob.com%252Fblog%252Fwp-content%252Fuploads%252Fgreatamerica.jpg%26rurl=http%253A%252F%252Fculturemob.com%252Fblog%252Fsix-flags-great-america-fall-calendar%26size=128KB%26name=Six%2bFlags%2bGreat%2b...%26p=six%2bflags%2bgreat%2bamerica%26oid=96ec597c50f6d4880c9db72d84f75d89%26fr2=%26no=14%26tt=18600%26sigr=120aggcnk%26sigi=11nutu3fr%26sigb=12fc3r5ft
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Bi-Cultural Hispanics in Chicago
Lifestyle and Leisure Choices

Source : Nielsen Targeting / Scarborough LM Hispanic pop 

Chicago Hispanics

Total % Pen Target % Pen Target Index

Soccer 11.7% 18.1% 154

Jogging - running 32.0% 39.7% 124

Dancing 29.5% 34.4% 116

Free weights - circuit training 18.0% 17.8% 99

Sewing - crafts 12.1% 11.2% 92

Gardening 30.9% 28.2% 91

Volunteer work 16.2% 14.5% 90

Adult continuing education 13.0% 11.5% 89

Bicycling 23.0% 20.1% 87

Cooking - gourmet cooking 21.8% 16.9% 78

Swimming 17.7% 13.6% 77
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Bi-Cultural Hispanics in Chicago
Media Choices

14.6% / 160 Index 5.8% / 167 Index 15.1% / 168 Index 

6.3% / 152 Index 7.5% / 154 Index 

6.5% / 138 Index 

14.6% / 142 Index 
12% / 152 Index 

18.8% / 126 Index 

14.2% / 154 Index 

34.4% / 157 Index 

6.4% / 138 Index 

Source : Nielsen Targeting / Chicago Target crosstabbed to Hispanic Panel

http://rds.yahoo.com/_ylt=A0S020voIYRMlh0AOkSJzbkF;_ylu=X3oDMTBqaWRlZWhnBHBvcwMxOQRzZWMDc3IEdnRpZAM-/SIG=1ki51e8st/EXP=1283814248/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dfuria%252Bmagazine%2526b%253D19%2526ni%253D18%2526ei%253DUTF-8%2526xargs%253D0%2526pstart%253D1%2526fr%253Dyfp-t-701%26w=300%26h=412%26imgurl=smg.photobucket.com%252Falbums%252Fv319%252FTejanoReina10%252FFuria%252FFuria02.jpg%26rurl=http%253A%252F%252Fselenaporsiempre.forumup.org%252Fpost-12018-selenaporsiempre.html%26size=36KB%26name=...%2b-%2bSelena%2bMag...%26p=furia%2bmagazine%26oid=009381ce032019789da8f43aeea53605%26fr2=%26no=19%26tt=2770%26b=19%26ni=18%26sigr=124vpeb19%26sigi=11ve86h9q%26sigb=13fato1ap
http://rds.yahoo.com/_ylt=A0S020siIoRMUR4AHUuJzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1imdrji1o/EXP=1283814306/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dcasa%252B%252526%252Bestilo%252Bmagazine%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=400%26h=520%26imgurl=www.silviaelizondo.com%252Fimg%252Fpublications_big_thumbs%252Fcasa.jpg%26rurl=http%253A%252F%252Fwww.silviaelizondo.com%252Fpublications.htm%26size=52KB%26name=casa%2b%2526amp%253B%2bestilo%2bma...%26p=casa%2b%2526%2bestilo%2bmagazine%26oid=602a3bb98d24e110a59a17581798cafe%26fr2=%26no=1%26tt=7770%26sigr=11e0k5qri%26sigi=11rpt1saq%26sigb=12tn6fikf
http://rds.yahoo.com/_ylt=A0S020tMIoRMBBUABX.JzbkF;_ylu=X3oDMTBpc2VvdmQ2BHBvcwM3BHNlYwNzcgR2dGlkAw--/SIG=1i33qdn2m/EXP=1283814348/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dser%252Bpadres%252Bmagazine%2526ei%253Dutf-8%2526y%253DSearch%2526fr%253Dyfp-t-701%26w=567%26h=756%26imgurl=www.hispanicprwire.com%252Fuploaded_pictures%252F10378_1.jpg%26rurl=http%253A%252F%252Fwww.latinheat.com%252Fnews_pr.php%253Fnid%253D10378%26size=564KB%26name=...%2bSer%2bPadres%2bM...%26p=ser%2bpadres%2bmagazine%26oid=313a8dc03d032cb1cf1a1cf4e8c4ab06%26fr2=%26no=7%26tt=1400%26sigr=11en15k6m%26sigi=11k0jphke%26sigb=131eesjle
http://rds.yahoo.com/_ylt=A0S020uFIoRMwTgAPsaJzbkF;_ylu=X3oDMTBqMjRpazg1BHBvcwMxMARzZWMDc3IEdnRpZAM-/SIG=1hv8055c7/EXP=1283814405/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dfama%252Bmagazine%2526ei%253Dutf-8%2526y%253DSearch%2526fr%253Dyfp-t-701%26w=432%26h=527%26imgurl=www.hispanicprwire.com%252Fuploaded_pictures%252F10853_1.jpg%26rurl=http%253A%252F%252Fwww.hispanicprwire.com%252Fnews.php%253Fl%253Din%2526id%253D10853%26size=217KB%26name=FAMA%2bhas%2bRedesig...%26p=fama%2bmagazine%26oid=24b17edb131284b8bcb40cebfad1aaa0%26fr2=%26no=10%26tt=10300%26sigr=11k8164t3%26sigi=11ke3fsln%26sigb=12rk7gl1t
http://rds.yahoo.com/_ylt=A0S020u5IoRMvUIASKaJzbkF;_ylu=X3oDMTBqZDFlYmxzBHBvcwMxNgRzZWMDc3IEdnRpZAM-/SIG=1j9qk013f/EXP=1283814457/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dautomundo%252Bmagazine%2526ei%253Dutf-8%2526y%253DSearch%2526fr%253Dyfp-t-701%26w=200%26h=263%26imgurl=www.e-magazine-subscriptions.com%252Fcover-image.png%253Fimg%253Dautomundo%26rurl=http%253A%252F%252Fwww.e-magazine-subscriptions.com%252Fmagazines%252Fusa%252Fspanish-language%252Fautomundo%26size=14KB%26name=Automundo%2bMagazi...%26p=automundo%2bmagazine%26oid=a292c7556fc54fda5e532246e5fcba6c%26fr2=%26no=16%26tt=81%26sigr=12got05ea%26sigi=11uisl8pf%26sigb=130b865h7
http://rds.yahoo.com/_ylt=A0S020r8IoRMpEEAIRmJzbkF;_ylu=X3oDMTBpcWpidGtpBHBvcwM4BHNlYwNzcgR2dGlkAw--/SIG=1im37lra8/EXP=1283814524/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dcanal%252Bsur%252Btv%252Blogo%2526js%253D1%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=936%26h=529%26imgurl=www.onodigital.net%252Fwp-content%252Fuploads%252F2010%252F02%252Fcanalsurhd-logo.png%26rurl=http%253A%252F%252Fwww.onodigital.com%252F%253Ftag%253Dcanal-sur-hd%26size=79KB%26name=...%2bcon%2bcanal%2bsu...%26p=canal%2bsur%2btv%2blogo%26oid=79c50c06808328c8a02fab16d93cf0c9%26fr2=%26no=8%26tt=3120%26sigr=11b84ichj%26sigi=121s6oopg%26sigb=12r761pat
http://rds.yahoo.com/_ylt=A0S020otI4RMHzEA1wKJzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1lmoa1l2c/EXP=1283814573/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dcnn%252Ben%252Bespanol%252Btv%252Blogo%2526js%253D1%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=800%26h=500%26imgurl=www.lyngsat-logo.com%252Fhires%252Fss%252Fsirius_xm_cnn_espanol.png%26rurl=http%253A%252F%252Fwww.lyngsat-logo.com%252Fdownload.html%253Fimagename%253DCNN%2525A0en%2525A0Espa%2525F1ol%2526imagepath%253Dss%252Fsirius_xm_cnn_espanol%26size=128KB%26name=...%2bLogo%253A%2bCNN%25C2%25A0en...%26p=cnn%2ben%2bespanol%2btv%2blogo%26oid=bb7a225bfade2a5e0fd4f894bce681d1%26fr2=%26no=1%26tt=83%26sigr=13bc6vlf5%26sigi=11nt1avtf%26sigb=130h38fk5
http://rds.yahoo.com/_ylt=A0S020pmI4RMhTAAsP6JzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1j1344emm/EXP=1283814630/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dfox%252Bsports%252Ben%252Bespanol%252Btv%252Blogo%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=1633%26h=1174%26imgurl=www.hispanicprwire.com%252Fuploaded_logos%252F3668_1.jpg%26rurl=http%253A%252F%252Fwww.hispanicprwire.com%252Fnews.php%253Fl%253Des%2526id%253D3668%26size=132KB%26name=por%2bFox%2bSports%2bE...%26p=fox%2bsports%2ben%2bespanol%2btv%2blogo%26oid=aed6e567da887dea272b0ad1245c9444%26fr2=%26no=1%26tt=76%26sigr=11j4cf3dj%26sigi=11gpldgev%26sigb=132b072jj
http://rds.yahoo.com/_ylt=A0S020qKI4RMhDAA1deJzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1k50he0g3/EXP=1283814666/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dgalavision%252Btv%252Blogo%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=800%26h=500%26imgurl=www.satlogo.com%252Flogo%252Fhires%252Fgg%252Fgalavision_us.png%26rurl=http%253A%252F%252Fwww.satlogo.com%252Fhires.html%253Fimagename%253DGalavision%25EF%25BF%25BDUSA%2526imagepath%253Dgg%252Fgalavision_us%26size=135KB%26name=...%2bLogo%253A%2b%2526%252339%253BGalav...%26p=galavision%2btv%2blogo%26oid=9c992c8471d4fccf10cb90bbc194f7ca%26fr2=%26no=1%26tt=102%26sigr=12nd2v56i%26sigi=11fsd2dut%26sigb=12n3q9bec
http://rds.yahoo.com/_ylt=A0WTb_zMKoVMxGQAsayJzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1ip8h4mgl/EXP=1283882060/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dhbo%252Blatino%252Blogo%2526ei%253DUTF-8%2526fr%253Dyfp-t-701%26w=800%26h=600%26imgurl=www.satlogo.com%252Flogo%252Fhires%252Fhh%252Fhbo_latino.png%26rurl=http%253A%252F%252Fwww.satlogo.com%252Fhires.html%253Fimagename%253DHBO%252520Latino%2526imagepath%253Dhh%252Fhbo_latino%26size=103KB%26name=...%2bResolution%2bL...%26p=hbo%2blatino%2blogo%26oid=a48fd6a7f6167ded94ae7f260134dd2f%26fr2=%26no=1%26tt=109%26sigr=12g9uoo5n%26sigi=11c38qv2f%26sigb=12k8dpj9s
http://rds.yahoo.com/_ylt=A0WTb_z2KoVMonAAT0yJzbkF;_ylu=X3oDMTBpc2ozM2gzBHBvcwM0BHNlYwNzcgR2dGlkAw--/SIG=1irajb0pp/EXP=1283882102/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Despn%252Bdeportes%252Blogo%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=401%26h=401%26imgurl=mmafrenzy.com%252Ffiles%252F2008%252F11%252Fespn-deportes-logo.jpg%26rurl=http%253A%252F%252Fmmafrenzy.com%252F2008%252F11%252F05%252Fespn-deportes-to-broadcast-mma-series-in-2009%252F%26size=24KB%26name=ESPN%2bDeportes%2bLo...%26p=espn%2bdeportes%2blogo%26oid=20505be40e4d01026a09d718fc465ee8%26fr2=%26no=4%26tt=1740%26sigr=12eivu2uk%26sigi=11i0smgan%26sigb=12nvo3pdf
http://rds.yahoo.com/_ylt=A0WTb_wpK4VMrlEAeLiJzbkF;_ylu=X3oDMTBpc2ozM2gzBHBvcwM0BHNlYwNzcgR2dGlkAw--/SIG=1j7e7ibdl/EXP=1283882153/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dgol%252Btv%252Blogo%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=692%26h=470%26imgurl=ontariosoccer.net%252Fgetmedia%252Fd596d2ff-da5b-4a9b-b4e0-8b90ac1eef2a%252FPartner_gol-tv_logo.aspx%26rurl=http%253A%252F%252Fathe-net-sports.blogspot.com%252F2009%252F11%252Ffox-soccer-channel-tvu-fox-soccer.html%26size=21KB%26name=Partner_gol-tv_l...%26p=gol%2btv%2blogo%26oid=2eeca2c487012c81b5d5b02d6a21effb%26fr2=%26no=4%26tt=4820%26sigr=12iif64vu%26sigi=12otng3r7%26sigb=12gequ4rl
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Bi-Cultural Hispanics in Chicago
Radio Listening

Source : Nielsen Targeting / Scarborough LM Hispanic pop 

Chicago Hispanics

Total % Pen Target % Pen Target Index

Spanish Adult Hits 33.2% 46.3% 139

Mexican Regional 66.0% 77.5% 118

Spanish Hot Adult Contemporary 47.9% 52.5% 110

Rhythmic Contemporary Hit Radio 26.5% 28.4% 107

Pop Contemporary Hit Radio 21.7% 23.3% 107

Adult Contemporary 35.1% 27.5% 78

http://rds.yahoo.com/_ylt=A0WTb_lFGIVMOFAAkHaJzbkF;_ylu=X3oDMTBqZDFlYmxzBHBvcwMxNgRzZWMDc3IEdnRpZAM-/SIG=1hdb9bl15/EXP=1283877317/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dchicago%252Bhispanic%252Bradio%252Blogos%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=225%26h=100%26imgurl=www.dcgary.org%252Fimages%252Flogos%252Frelevant-radio.jpg%26rurl=http%253A%252F%252Fwww.dcgary.org%252Flinks.htm%26size=17KB%26name=...%2bHispanic%2bmin...%26p=chicago%2bhispanic%2bradio%2blogos%26oid=7140213cadb26e36d53eace8b48846d1%26fr2=%26no=16%26tt=35%26sigr=10v75s8ld%26sigi=11e7tmjdj%26sigb=1318lh925
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Bi-Cultural Hispanics in Chicago
Language & US Residency

Source : Nielsen Targeting / Scarborough LM Hispanic pop

Chicago Hispanics

Total % Pen Target % Pen Target Index

English more than Spanish 26.1% 20.3% 78

Spanish more than English 35.5% 44.9% 126

Spanish only 21.4% 23.1% 108

10 - 14 years 10.7% 18.3% 170

20 - 24 years 11.2% 9.8% 87

25 years or more 17.7% 12.4% 70

Born in United States 43.1% 39.5% 92
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Bi-Cultural Hispanics in Chicago
Roads Traveled – Strategic billboard placement

Source : Nielsen Targeting / Scarborough LM Hispanic pop

Chicago Hispanics

Total % Pen Target % Pen Target Index

Harlem Avenue 26.0% 33.2% 128

Cicero Avenue 26.8% 30.8% 115

Local/surface streets mostly 45.3% 51.2% 113

Eisenhower Expressway (I-290) 18.0% 19.9% 110

Edens Expressway (I-94) 16.4% 17.2% 105

Fullerton Avenue 16.6% 17.0% 102

Dan Ryan Expressway (I-90/I-94) 22.0% 22.0% 100

Kennedy Expressway (I-90/I-94) 21.3% 21.1% 99

Stevenson Expressway (I-55) 14.5% 13.6% 94

http://rds.yahoo.com/_ylt=A0WTb_mhF4VMd08AZV.JzbkF;_ylu=X3oDMTBqa2FjdDRhBHBvcwM0OQRzZWMDc3IEdnRpZAM-/SIG=1maaeqrul/EXP=1283877153/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dfullerton%252Bavenue%252Bchicago%2526b%253D37%2526ni%253D18%2526ei%253Dutf-8%2526xargs%253D0%2526pstart%253D1%2526fr%253Dyfp-t-701%26w=2272%26h=1704%26imgurl=upload.wikimedia.org%252Fwikipedia%252Fcommons%252F2%252F20%252FChicago_subway_fullerton_station2.jpg%26rurl=http%253A%252F%252Freference.findtarget.com%252Fsearch%252FLincoln%252520Park%252C%252520Chicago%252F%26size=1MB%26name=Chicago_subway_f...%26p=fullerton%2bavenue%2bchicago%26oid=2c160544d55c1dcea2d5266716a8ef8d%26fr2=%26no=49%26tt=6010%26b=37%26ni=18%26sigr=121pv8ri3%26sigi=12hov8341%26sigb=13pkiosdj
http://rds.yahoo.com/_ylt=A0WTb_ncF4VMvUoAz82JzbkF;_ylu=X3oDMTBpdnJhMHUzBHBvcwMxBHNlYwNzcgR2dGlkAw--/SIG=1i2bd5qt2/EXP=1283877212/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Di%252B94%252Broadsign%2526js%253D1%2526ei%253Dutf-8%2526y%253DSearch%2526fr%253Dyfp-t-701%26w=866%26h=643%26imgurl=madmaxmodels.com%252Fimages%252Fshield.JPG%26rurl=http%253A%252F%252Fmadmaxmodels.com%252FI94shield.html%26size=456KB%26name=...%2bHUMVEE%2bDrive...%26p=i%2b94%2broadsign%26oid=7127692d78616eae39108be3d34400a2%26fr2=%26spell_query=i%2b94%2broad%2bsign%26no=1%26tt=537%26sigr=1166tqrsb%26sigi=112lvoqct%26sigb=1305lv4m0
http://rds.yahoo.com/_ylt=A0WTb_kOGIVMEE0AcYajzbkF/SIG=1262dr1kg/EXP=1283877262/**http%3a//plus.freeshell.org/roads/il/bgs_chi-ike.jpg
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Product /  BehaviorStage
Least 

Acculturated
Bi-Cultural

Most 

Acculturated
Total

ALCOHOLIC BEVERAGES-VODKA (BRAND A) Drinks/Last 30 Days **

Los Chicos (Start-Up Families)                                                                                             

- HHs with Young Children Only <6
75 127 132 116

Familias Pequeñas (Smaller Families)                                                                                         

- Small HHs (2-4) with Older Children 6+, HOH <45
85 50 78 72

Familias Grandes (Larger Families)                                                                                         

- Large HHs (5+) with Older Children 6+, HOH <45
91 96 168 122

Familias Maduras (Older Families)                                                                                          

- Any Size HHs with Older Children 6+, HOH 45+
73 69 96 81

Tú Y Yo (Younger Singles & Couples)                                                                                        

- 1-2 Person HHs, No Children, HOH <55
60 135 98 98

Todos Nosotros (Younger All Adult Families)                                                                                 

- 3+ Person HHs, No Children, HOH <55
60 128 170 133

Los Mayores (Older Adults)                                                                                                 

- Any Size HHs, No Children, HOH 55+
20 41 139 69

Total 64 93 126 100

Bi-Cultural Hispanics in Chicago
Brand Affinity

Product /  BehaviorStage
Least 

Acculturated
Bi-Cultural

Most 

Acculturated
Total

ALCOHOLIC BEVERAGES-VODKA (Total) Drinks/Last 30 Days 

     Los Chicos (Start-Up Families)                                                                                                                       

- HHs with Young Children Only <6
51 85 120 92

     Familias Pequeñas (Smaller Families)                                                                                                    

- Small HHs (2-4) with Older Children 6+, HOH <45
61 24 112 75

     Familias Grandes (Larger Families)                                                                                                        

- Large HHs (5+) with Older Children 6+, HOH <45
75 65 150 99

     Familias Maduras (Older Families)                                                                                                          

- Any Size HHs with Older Children 6+, HOH 45+
53 54 71 60

     Tú Y Yo (Younger Singles & Couples)                                                                                                              

- 1-2 Person HHs, No Children, HOH <55
85 111 198 152

     Todos Nosotros (Younger All Adult Families)                                                                                             

- 3+ Person HHs, No Children, HOH <55
36 149 196 147

     Los Mayores (Older Adults)                                                                                                                         

- Any Size HHs, No Children, HOH 55+
17 53 142 72

     Total 53 77 145 100

Understanding that we have a high
Index for Bi-Cultural Hispanics in

Chicago, we can begin connecting
Consumers of specific brands – In this

Case BRAND A, that have a higher cross
Index that the total category
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Hispanic Acculturation Across 
Key Markets
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How do the top 5 markets compare?
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Los Angeles

Miami
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As Hispanics acculturate, shopping moves to 
larger chains

C
h

ic
a

g
o

D
a

ll
a

s

M
ia

m
i

Least Acc
Bi-

Cultural 

Most 

Acc

Total % 

Pen

Target 

Index

Target 

Index

Target 

Index

Aldi 53% 110 95 100

Jewel Food Stores 43% 76 107 106

Wal-Mart Supercenter 34% 79 98 113

Walgreens 23% 116 101 91

Sams Club 22% 62 89 129

Dominicks 15% 62 84 133

Food 4 Less 15% 64 130 90

SuperTarget 13% 116 93 99

Least Acc
Bi-

Cultural 

Most 

Acc

Total % 

Pen

Target 

Index

Target 

Index

Target 

Index

Wal-Mart Supercenter 58% 84 104 104

Fiesta 39% 98 117 85

Kroger 28% 62 83 136

Sams Club 24% 92 101 103

Wal-Mart Neighborhood Mkt 18% 93 101 102

Albertsons 16% 78 84 126

La Michoacana 16% 79 104 108

Least Acc
Bi-

Cultural 

Most 

Acc

Total % 

Pen

Target 

Index

Target 

Index

Target 

Index

Publix 67% 73 98 113

Winn-Dixie 42% 99 105 96

Sedanos 37% 97 122 85

Wal-Mart Supercenter 26% 57 103 116

Costco 19% 53 80 135

BJs Wholesale Club 18% 57 105 114

Walgreens 15% 77 115 99



40

Copyright © 2011 The Nielsen Company. Confidential and proprietary.

…on the coasts as well
L

o
s

 A
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Least Acc
Bi-

Cultural 

Most 

Acc

Total % 

Pen

Target 

Index

Target 

Index

Target 

Index

Food 4 Less 40% 104 116 85

Costco 30% 59 92 128

Stater Bros. 22% 70 107 110

Albertsons 20% 64 87 130

Ralphs 20% 66 85 131

Wal-Mart Supercenter 19% 98 102 99

Superior Grocers 18% 131 113 73

Smart & Final 14% 109 98 97

Northgate Gonzales Market 12% 104 122 79

Sams Club 11% 73 82 129

Vons 11% 58 76 142

Vallarta Supermarkets 10% 99 119 85

Cardenas 10% 120 121 72

Trader Joes 9% 47 71 152

Fresh & Easy 6% 48 93 133

Least Acc
Bi-

Cultural 

Most 

Acc

Total % 

Pen

Target 

Index

Target 

Index

Target 

Index

Pathmark 25% 79 139 94

ShopRite 24% 60 119 129

Costco 18% 68 111 126

C-Town 18% 138 76 77

BJs Wholesale Club 18% 64 124 121

Stop & Shop 18% 41 103 160

Key Food Stores 13% 114 78 100

Wal-Mart Supercenter 11% 75 100 127

Food Bazaar 9% 113 89 95

A & P 8% 53 98 151

Fine Fare 6% 145 64 78
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What is next?
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Nielsen FutureScape profiles your portfolio in the 
context of emerging consumer targets

Older Consumer with 

New Needs, Declining 

HH w/Children

Uneven Population Growth by 

Economic Status

Multi-Cultural

Immigration & Growth  in 

Ethnic Families

Generational Affluence
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Bubble Size = Size of Category in $ 

All Purpose Wipes

Eggs

Shortening, Oil
Flour

BevAl

Pasta

Shaving

Needs

Cereal

Frozen Breakfast

Beverages

Mexican Sauces

Liquid Hand Soap

Baby Formula 

Which categories will benefit from the shifts in 

demography?
Projections to 2020

Percent of Volume from High Growth Demo Groups

Year 2020 $ Volume Growth Rate (Average = 8.1%)

Hand & Body Lotions

Disinfectant Sprays

8.0 11.0 14.0

60%

5.0

55%

50%

45%

40%

35%

30%

25%

20%

Snacks

Suntan 

Preparations


