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Targeting The Hispanic
Consumer of 2020
Today

“Demography is Destiny”




Agenda

 The economics of Mexican emigration

* Quantifying 2010->2020 populations shifts
» California exercise
* 50-state resources

2020 Consumer Targeting Case Study

- Q&A



The Economics Of Mexican Immigration — Authorized & Unauthorized

» America’s 400-year history of immigration: Poverty->Middle Class in one generation
*2010 Mexican Total exports to US: (led by energy): $28.1 billion

« 2010 Remittances to Mexico: $21.1 billion
* (#2 source of foreign revenue, way ahead of tourism)

* Population of Mexico: 107,000,000
* Exports + Remittances = $49.2 billion = $457 per capita

 Unauthorized Hispanics living in the US
*6,700,000 in US = 6.3% of population of Mexico = AZ
» 2,600,000 in California = 6.7% of CA population = NV

* Implications
» Total military/foreign aid to Irag and Afghanistan = $18 billion
« What if we sent our 6% to Canada? (6% of US = FL)

* AHA — Mexican emigration and remittances are the biggest nation-building/foreign aid
exercise in history. It happened on its own, and all facets of US society are involved.

Sources: Banco de Mexico, Pew Research Center



2010 I 2010->2020 California

AoE | TOTAL | Ve | Tepac | Sk _ | _AsedD ) Popula’uon Shift

A 39,135,676 | 15,438,784 14512817 2287130 5,396,585

2128 | 5002498 | 1823840 | 2,085,348 134 216 748,093 20102020 Population Changes:
048 | 10,881,038 | 4373081 | 4,150,825 538,128 1,718,242

054 | 7,003,348 | 3843078 | 1,689,320 400,084 1,080,855

Eo+ a412130 | 2718572 795 583 70 855 574519 * 5SMM more people

2020 ! * Overall, White & AACM are flat
AGE TOTAL Vihiie HisDaEmiIc Black Aziania-0 |

A 44135823 | 16,508,783 18,251,257 380458 6,975,414 NET INCREASE:

2128 | 5758280 | 173272 | 2,883,185 331,828 806,593 S : :
048 | 11,185,085 | 3894801 | 4758733 534 784 1,876,677 * 3.75MM (75%) more Hispanic
5054 | 8161220 | 3784805 | 2,634,898 a1 311 1,320,406

85+ 5350714 | 3559820 | 1,388,037 310,332 1,112,725 « 1.9MM (38%) more 65+

* 1.0MM (20%) more Asian
2010->2020 CHG |

AGE TOTAL Wit rESDanic Black Azian/a-0 |

A S 000, 247 69,999

21-29 755,784 (87,567)

3049 284 (158 478, 140)

1,157 872

Source: California Department of Finance



* Population % by Race: California Today = America By 2050 FU N FaCtS
» 75% of net 2020 California increase is LDA+ Hispanic, and 65+ White

« If California Hispanics were a state by themselves, they would be the fifth-largest state

* The tale of the two 2010 Censuses

*Hispanics become the ‘majority minority’ in California around 2015; already are in LA.

» Hispanic population increase = 5 San Franciscos

* Hispanic LDA-29 increase = 1 San Francisco

« Hispanic increase is 164% of current total AACM

« If California 2020 65+ population were a state, it would be the same size as IN or TN

* Asian population the same size as Missouri

 Net increase of California by 2020 = Total population of Colorado today

Source: US Census Bureau, California Department of Finance



Things To Think About

* Where will these people live?
* What will they do?

« Will they be better educated/more affluent than their equivalents
today?

« What do | start/stop/continue doing today, to ensure my products
or services are relevant in 2020?



SISKIYOU

MODOoC

LASSEN

Northern California
7% of population

\ery high skew White
All others skew very low

San Francisco

17% of population
High skew Asian (SF)
Hispanic skews low

Sacramento/Central
California/lnland Empire
30% of population

Very high Hispanic skew

SAN BERNARDING

LA/San Diego/Ctrl Coast
46% of population

\ery high Hispanic skew
White skews lightly low




 Hard copies of list here today
« Excel file will accompany this deck in presentation downloads

SOURCES OF STATE DEMOGRAPHIC DATA AND PROJECTIONS

State Data Source Web Site

National US Census Bureaun http://www.census.gov/population/projections/state/stpjrace.txt
Alabama Alabama State Data Center hitp://cher.cba.ua.edu/edata/est_prj.html
Alaska Alaska State Department of Labor htp:/labor.alaska. gov/research/pop/projected/pub/projchl pdf
Arnzona Arizona Commerce Authority hitp:/'www_azcommerce com/Research/Population him
Arkansas University of Arkansas Institute of Economic Advancement htp://www.aiea.ualr edu'research-publications-a-briefs/587-arkansas-2020-arkansas-population-projections-and-demographic-characteristics-for-2020_html
California Califormia Department of Finance hittp:/'www _dof ca gov/research/demographic/reports/projections/p-3
Colorado Colorade Department of Labor State Demography Office hitp://dola.colorade.gov/demog/pop_colo.html
Connecticut University of Connecticut State Data Center htp://ctsde.uconn. edu/projections. hrml
Delaware Delaware State Data Center hitp//stateplarming delaware gov/census_data_center
District of Columbia District of Columbia Neighborhood Information hitp:/www.neighborhoodinfodc_org/pdfs/demographic_trends03.pdf
Flonda Florida Office of Demographic & Economic Research hitp://edr_state_fl us/Content/population-demographics/dataPop_0401_b_pdf
Georgia Georgia Governor's Office of Planning & Budget http://opb.georgia.gov/00/channel_modifieddate/0.2096.1618%0977_162708771.00.html
Hawaii Hawaii Department of Business, Economic Development & Tourism hitp: hawaii.gov/dbedt/info/economic/data_reports/2035LongRangeSeries
Idaho Idaho Department of Labor hitp://lmi idaho_gov/Default aspx?TablD=763& AspxAutoDetectCookieSupport=1
Tllinois Illinois Department of Commerce & Economic Opportunity htp://www.commerce state.il us/dceo/Bureaus Facts_Figures/Population_Projections/
Indiana Indiana University Kelley School of Business Research Center hitp:/'www ibrc indiana edu/‘projections2003/media
Towa Towa State Data Center http://data iowadatacenter.org/browse/projections. html
Kansas University of Kansas Institute for Social & Policy Research hitp: www.ipst.ku. edwksdata/ksah/population’
Kentucky Kentucky State Data Center hitp:/ksdc louisville.edukpr/pro/projections. him
Louisiana State of Louisiana Data Center http:/louisiana.gov/Explore/Population_Projections/
Maine Maime State Planming Office hitp:/"www mame gov/spo/economics/projections
Maryland Maryland Department of Planning hitp:/www.mdp.state.md us/msdc/
Massachusetts University of Massachusetts, Amherst hitp: www.umass. edu/miser/population/miserproj. hrml
Michigan Michigan Department of Technology, Management & Budget hitp:/"'www michigan gov/cgr’0, 1607 7-158-54534-116118-- 00 html
Minnesota Minnesota Department of Administration http://www.demography.state.mn us/index html
Mississippt Mississippi State Institutions of Higher Learning hitp:/'www ihl state ms us/urc/downloads/pop0601 pdf
Missouri Missouri Census Data Center hitp://medc.missouri edu/trends/projections.shtml
Montana Montant Department of Commerce. Census & Information Center hip://ceic.mt.gov/Demog/project/proj_mt_pop_total 08.pdf
Nebraska Nebraska Coordnating Commission For Post-Secondary Education hitp:/'www_ccpe state ne us‘publicdoc/cepe/reports/LR 1 74/baseline/ pdf/volume1/appendix3 PDF
Nevada University of Nevada. Reno Business Services Group hitp://nvdemography.org/data-and-publications/projections/projections-200%-t0-2030/
New Hampshire New Hampshire Office of Energy & Planning hitp:/'www nh gov/oep/programs/DataCenter/Population PopulationProjections him
New Jersey New Jersey Department of Labor & Workforce Development hitp:/Twd.dolstate.nj.uslabor/lpa/dmograph/est/est_index html
New Mexico University of New Mexico Bureau of Business & Economic Research |hrp://bber.unm. edu/demograp? htm
New York Cornell University Program On Apphed Demographics (PAD) hitp://pad human cornell edu/counties/index.cfm
North Carolina North Carolina Office of State Budget & Management hitp://www.osbm state.nc.us/ncosbm/facts_and_figures/socioeconomic_data‘population_estimates/county_projections.shtm
North Dakota University of North Dakota, Fargo State Data Center hitp:/'www ndsu_edu/sdc/data/projections/ProjectionsR eport2002/ProjectionsR eport2002updated pdf
Ohio Ohio Department of Development hitp:/www.development.ohio.gov/research/Reports_in_population_and_housing-Population_Projections.htm
Ollahoma Oklahoma Department of Commerce hitp: www.okcommerce.gov/Data-And-Research Downloads Population-Projections
Oregon Oregon State Office of Economic Analysis hitp://oregon. gov/DAS/OEA demographic.shtml
Pennsylvania Pennsylvania State Data Center hitp://pasdc.hbg.psu.edw’
Rhode Island Rhode Island Statewide Planning Program hitp:/"'www planning ri gov/census/tpl54 pdf
South Carolina South Carolina Budget & Control Board hitp:/'www.sccommunityprofiles.org/census/sc_proj.php
South Dakota South Dakota Deparmment of Labor & Regulation hitp//dlr.sd.gov/Imic/Thartsep08_workforce2025.aspx
Tennessee University of Tennessee Center For Business & Economic Research  |hitp//www state tn us/tacir/population html
Texas Texas State Data Center Population Projections Program hitp://txsdc.utsa.edu/
Utah Utah Governor's Office of Planning & Budget hitp:/'www_governor state ut us/dea‘popprojections html
Vermont Verment State Data Center http://crs.uvm.edu/census/projections/state
Virzinia Virginia State Workforce Connection hitp: www. alex.vec.virginia gov/imi‘pdfs/ communityprofiles/5101000000.pdf
Washington ‘Washington State Office of Financial Management hitp:/'www_ofm wa_gov/pop/race/projections/default asp
West Virginia West Virginia University College of Business & Economics htp:/www.be-wvu.edu/demographics/populationprojection. htm
Wisconsim ‘Wisconsm State Department of Administration hitp:/'www _doa state wius/subcategory asp?linksubcatid=105 &locid=%
Wyoming Wyoming State Department of Information & Administration http://eadiv.state.wy.us/pop




National Population Projection Resources

US Census Bureau Report QT-P9 (Hispanic Population by nation of origin)
http://factfinder.census.gov/servlet/QT Table?_bm=y&-geo_id=01000US&-qr_name=DEC _2000_SF1 U QTP9&-ds_name=DEC 2000 SF1 U&- lang=en&- sse=on

US Census Bureau (simple, easy-to-follow links into www.census.gov)
http://www.ire.org/training/vnet/stproj.htm

Pew Research Center (the go-to resource of information on US Hispanic population):
http://pewhispanic.org/

Federation For American Immigration Reform (FAIR): (exhaustive statistics and information with an anti-
immigration spin)
http://www.fairus.org/site/PageNavigator/about.html

Comments & Caveats

» California has the higest level of detail (age AND gender AND race)

* Hispanic detail loosely correlates to population (CA, TX, and IL are best; Dakotas not so much)

* Census 2010 drill-outs are generally at race-level only for now; more detail coming late 2011/early 2012
* Google “(State) Population Projections” or “(State) Hispanic Population”



Predicting 2020 Today — Tequila Case Study

Casa Herradura Portfolio

 Casa Herradura distillery

» Established in 1870 (same year as Jack
Daniel’s)

 Acquired by Brown-Forman in 2007

» 100% integration from agave fields to
store shelf

« el Jimador the #1 selling tequila in
Mexico, the #1 Reposado in US
(Nielsen)

The el Jimador consumer is predominantly a
Hispanic male LDA-49

10



Who Shops Where?

Hispanic
Trade Channel Population
<37%

Wholesale Club 32%

Liquor 51%

Drug 40%

Grocery 21%
Mass
Merchandiser
Restaurants

Bars/Nightclubs

Hotels
Recreation
TOTAL

Hispanic
Population
=>37%

18%

17%

21%

15%

30%

52%

* Spectra tracks # Hispanic adults in each store’s
zip code/trading area.

« Total California population is 37% Hispanic

» Customer vs Location

» Good News: Overall split almost 50/50

* You can achieve similar results with a basic
Spectra InfiNet license and some form of sales

tracking that correlates to Spectra geography
definitions.

11

Source: Brown-Forman Retail Account Depletions (RAD); California, Tequila Portfolio, % of 9L Depletions



Quantifying The Jimi Consumer

Source: California Department of Finance

The

Is predominantly a
Hispanic male LDA-49

210 TOTAL  JULY 1, 2010 I HISPANIC  JULY 1, 2010 I
AGE| TOTAL MALE FEMALE | AGE| TOTAL MALE FEMALE
39,135,676 | 19,526,863 19,608,793 |A 14512,817]  TM02881] 710,15
2129 | 500209 | 2,596,158 | 2,406,343 (2128 |  2,005,34 098,694 906,654
3049 | 10,881,036 | 5523088 | 5,357,938 |3049 | 4,150,562 2,178,335 || 1972290
064 | 7,003,398 | 3430760 | 3,572,508 |5064 | 1,699,321 836,617 262,704
g5+ 3412130 | 1923897 | 2,488,233 |65+ 796,883 343,168 3,715
LDA+ | 27,288,010 | 13473909 | 13,825,102 |LDA+ | 8742177 | 4,456,814 | 428063
T T THm TOTAL  JULY 1, 220 77777 hiseanic T JULY i, 220
AGE| TOTAL MALE FEMALE | AGE| TOTAL MALE FEMALE :
44135923 | 21,963,721 221721%[A 18,261,267]  9.234.485] 9,025,762 3’277’000 In 2010
21-20 5,758,280 2,979,781 2,778,960 [21-28 2,533,184 1,488 052 ﬁ{é._‘ 3,920’ 500 N 2020
3049 | 11,165095 | 5515467 | 5,599,628 |3048 | 4,756,7% 2,422 446 35 287 )
5064 | 8,161,220 |  4035,153 | 4,123,067 |5064 | 263469 | 1,329,704 | 1,304,954 Growth = 643’500 (|e +20%)
g5+ 6350718 | 2,845,161 | 3,505,553 |65+ 1,368,037 &07,198 760,838
LDA+ | 31,4358 | 15478062 | 15,957,247 |LDA+ | 11,684,854 | 5857401 | 5767,.254
T T 202020 TOTAL  JULY 1, 2020 1 HSPANIC  JuY 1, 2020 /|
AGE| TOTAL MALE FEMALE | AGE  TOTAL MALE FlaLE |
A 5000247 | 243,844 | 2,563,803 [A 3,748,850 | 1,831,824 :
2129 755,784 383,127 72,657 2128
3049 284,059 92,368 191,690 | 3048
064 | 1,157,872 &07,3%3 550,479 |5064
g5+ 1,038,584 91,764 | 1,017,320 |65+
LDA+ | 4,136,289 | 2,004,153 | 2,132,146 |LDA+

el Jimador consumer




RAD Ad Hoc

Brand El Jimador
Market California
Measures aL

Time Frames with Rolling 11-Jun
MSA Name

LOS ANGELES-LONG BEACH-SANTA AMNA CA 51%
RIVERSIDE-SAN BERNARDINC-ONTARIO CA 13%

SAN FRANCISCO-OAKLAND-FREMONT CA 8%
SACRAMENTO--ARDEN-ARCADE—-ROSEVILLE .

CA

STOCETOM CA 3%

SAN DIEGO-CARLSBAD-S5AN MARCOS CA 3%

SAN JOSE-SUNMYWVALE-SANTA CLARA CA 3%
MODESTO CA 3%

SALINAS CA 1%

MERCED CA 1%

Locating The Jimi Consumer

*Targeting ‘who and where’ of the current

consumer

« Zip- or account-level

» Use TD Linx and/or zip codes to align

with Spectra data

Source: Brown Forman Retail Account Depletions (RAD)

% of %

city Business Growth

Patterson 63% 38%

Modesto 22% 0%

Ceres 6% 103%

Turlock 4% -20%

Hughson 1% 499%

Riverbank 1% J4%

Oakdale 1% -20%

salida 1% 86%

Newman 0% -16%

Waterford 0% -42%

Denair 0% 13%

Empire 0% -78%

Crows Landing 0% X

Overall Result 100% 26%
)

TD Linx # Account Name Address City ZIP Code

" 3811506 Stop N Shop Beer | 1578E Ceres | 95307
i 0772400 Georges Liquors 2125 Caswell Ave| Ceres 95307
i 0888088 Discount Liquar 2912 EWhitmore | Ceres Q5307
i 0187101 Liquor King 3240 Mitchell Rd | Ceres 95307
- 0764268 Denniss Save On 2409 Moffett Rd Ceres 95307
i 0411866 CQuik Stop 1301 E Service Rd| Ceres 95307
i 5244134 La Casada 2704 Mitchell Rd | Ceres q5307
" 0124546 Richland Market | 2531E Ceres 95307
" 1572989 Richland Liquors | 1805 Richland Ceres 95307
" 0772401 Industrial Market| 2030 Industrial Ceres 95307
" 0672820 Fairview General | 2301 Fairview Dr | Ceres 95307
i 0R72938 Stop U Save 1825 Mitchell Rd | Ceres 95307
i 2004028 El Rosal 1778 MITCHELL Ceres q5307
" 1878278 Food 4 Less 1561 Mitchell Rd | Ceres 95307
\ 1544681 ) | Whitmore Super | 2362 Ceres 95307




) Hispanic % of Per Capita
ZIP Code City Adu;ljts Total Consumption
= Adults
90723 Paramount 26,192
93536 Lancaster 7,371
90262 Lynwood 35,961
91761 Ontario 25,162
95776 Woodland 6,415
91342 Sylmar 40,647
90044 Los Angeles 33,012
92801 Anaheim 21,286
90631 La Habra 22,704
92507 Riverside 16,567
95376 Tracy 12,605
91752 Mira Loma 9,949
92821 Brea 6,220
90670 Santa Fe Springs 7,917
95363 Patterson 9,796
92408 San Bernardino 4,450
95678 Roseville 5,778
90058 Los Angeles 1,737
94110 San Francisco 22,552 38% 117 a0
90028 Los Angeles 7,142 30% 92 125
85815 Sacramento 6,251 37% 113 131
94103 San Francisco 4,053 19%
50745 Carson 16,857 A0% 124 45
95340 Merced 8,252 35% 108 77
92657 Newpaort Coast 330
90015 Los Angeles 8,384
92618 Irvine 629
90014 Los Angeles 633
90650 Norwalk 44,346
92101 5an Diego 4,121
90029 Los Angeles 17,705
90071 Los Angeles 1
90401 Santa Monica 423
95330 Lathrop 4,528
90040 Los Angeles 8,135
91770 Rosemead 14,788 28
92262 Palm Springs 6,109 29% 91 67
90011 Los Angeles 55,776 87% 7
92806 Anaheim 12,600 51% 29
54063 Redwood City 13,359 64% 27
Source:

Locating The Jimi Consumer

» Top 40 zip codes for el Jimador sales
* 500 cs/zip+
 Chain warehouse effect

» Strong correlation between Hispanic
adults and el Jimador

* Per capita consumption widely variable

14

Spectra Infinet, Brown Forman Retail Account Depletions (RAD)



— Northern California— TOO COLD :
o No infrastructure Possible
‘Geographically unsuitable’ Places For
S5SMM more
people
San Francisco — TOO HOT

Finite space
Heavily populated

Sacramento/Central
California/lnland Empire
JUST RIGHT

san - Good infrastructure
2PISFO Lots of room
SAN BERNARDINDG - ¢

SANTA f)’)?
BARBARA ‘,%us High speed rail??*

L% ANORLES
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-b,p..,

%\ RIVERSIDE f LA/San Diego/Ctrl Coast —
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Thank You!

Q&A



Hispanic Consumers




Hispanic 360 Agenda
* Hispanic Market Trends
* Know Your Hispanic Consumer

 What Is next?

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Hispanic Market Trends




Big changes in population are coming

Projected Distribution of U.S. Population
65%

60%

B White Non-Hispanic
B "Minority" Population

2010 2020 2030 2040 2050

Source: U.S. Census Bureau Population Projections

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



The Hispanic percent of U.S. population will

nearly double over the next 40 years
30%

H Hispanic
® Black
B Asian*

27%

16% 15%

2010 2020 2030 2040 2050

*Excludes American Indian, Alaska Native, Hawaiian & Other Pacific Islander
Source: U.S. Census Bureau Population Projections

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



How IS your organization preparing for change?

Projected Population Growth From 2010 to 2050

+1%
o

White
Non-
Hispanic

Total

Black Asian* Hispanic

*Excludes American Indian, Alaska Native, Hawaiian & Other Pacific Islander
Source: U.S. Census Bureau Population Projections

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Did you know that...

269%0 27 19

16% of kids ears old is of the Top

y : 100 Surnames
of the under S5 the median age Cthe U.S
U.S. Population are Hispanic of the -

are Hispanic ~ p= 4 Hispanic Population. are Hispanic

48.4 Million 107 Total U.S. Population:

. . 37 years old
Hispanic males
46%

per every
100 Hispanic females

Compared with of FI'.'SIO@“'CS
Total U.S. — ve In

97 for every 100 California or
Texas

125 myv f

_ _ 13.5 million in California,
for immigrants

8.9 million in Texas

Source: U.S. Census Bureau

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Know your consumer




Nielsen Hispanic Acculturation levels

Least Acculturated

Mostly foreign born, with a high percentage of adults with no High School
education, they speak only Spanish at home and have a high percentage who
rent housing.

Bi-Cultural

Foreign born or US born with parents born outside of the US, they speak
both English and Spanish. This group is concentrated in the middle income
ranges and typically has some High School education.

Most Acculturated
High percentage second generation Hispanics. These consumers tend to have
a higher level of education and are predominantly English speaking.

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Context — Chicago TV Market

Demography Adults Index

Race 21+
White (Non-Hispanic) 87
Black (Non-Hispanic) 147
Least Acculturated (Hispanic) 112
Bi-Cultural (Hispanic) 147
Most Acculturated (Hispanic) 122
Other (Non-Hispanic) 99

Demography Adults Index

Country of Origin 21+

Mexican

Puerto Rican 148
Cuban 44
Other Hispanic 57
Other Non-Hispanic 96

e Compared to the Total US, Nearly 80% of Chicago’s Hispanic population is Bi-Cultural
or Most Acculturated.

e While Chicago indexes highly for Puerto Ricans, Mexicans comprise 74% of the Hispanic
population

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Hispanics in Chicago

Least Most
BehaviorStage 3 Bi-Cultural ° Total
Acculturated Acculturated

Los Chlcos [Start-ll.lp Families) 100 131 109 115
- HHs with Young Children Only <6

Familias Pequefias (Smaller Families) 79 106 29 92
- Small HHs (2-4) with Older Children 6=, HOH <45

Familias Grandels [Larger Fall'nlllesl 98 125 101 110
- Large HHs (5+) with Clder Children 6+, HOH <45

Familias Maduras [Older Families) 90 13 91 99
- Any Size HHs with Older Children 6+, HOH 45+

Tu Y Yo (Younger Singles & Couples) 79 96 26 87
-1-2 Person HHs, Mo Children, HOH <55

Todos Nesotros (Younger All Adult Families) 90 123 109 1t
- 3+ Person HHs, No Children, HOH <55

Los Mayores [0|der Adults) 78 95 g1 84
- Any Size HHs, No Children, HOH 55+

Total 88 115 a5 100

e Chicago Hispanics are highly indexed with :
e Locs Chicos, Familias Grandes and Todos Nosotros.
e Understanding these concentrations will help us explain

product consumption and lifestyle choices.

e Of note, compared to all Chicago Hispanics, Most Acculturated
over-index slightly, but Bi-Cultural Hispanics show high significance.

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Bi-Cultural Hispanics in Chicago

Geography Name

Race - Least Acculturated
Hispanic Age 21 or More

Race - Bi-Cultural Hispanic Age
21 or More

Race - Most Acculturated
Hispanic Age 21 or More

% Adults

Adults Index

60804 Cicero IL

15.62% 435

60165 Stone Park IL

15.54%

432

% Adults

Adults Index

36.30% 553
33.55% 511

34.38%

, — - :
\@::E\Jl\ ! Bi-Cultural
el L = e SN o " .
' @Nl ¥ Concentrations
s . -» 7 .‘ Legend
'ii Jp Codes
"2‘w‘1ﬁ __m Percerit
. B e+
A J]lmd_-iimt_l__r l [] z6-228
I W‘.‘? T A E ;4; -12145
. Less than 7.2

4 )

As we identify areas of high
Hispanic concentration or Index,
we can tie in tactical marketing

or merchandising plans to execute

60505 Aurora IL 12.96% EG| 31.33% 477 23.49% preC|Se Iy at the store |eve|

60640 Chicago IL 7.49% 208 5.54% 84 5.69% 81

60177 South Elgin IL 1.81% 50 5.42% 83 4.96% 70 /
60446 Romeoville IL 1.87% 52 5.40% 82 9.85% 140

60542 North Aurora IL 1.92% 53 5.22% 80 5.60% 79

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Bi-Cultural Hispanics in Chicago
Behavioral & Lifestyle choices =

Spanish Language Ads
Help my purchase decision
(53%, 142 Index)

“I find ads for financial
services interesting”

(41.6%, 126 Index)

“Most snackfoods are A | remember products
not healthy” DISAGREE Cueamy s advertised in Spanish

(19.7%, 128 Index) — 53.8%, 138 Index)

“lunch is more Important

than breakfast or Dinner”
(40.3%, 126 Index)

O “Important websites | visit
are available in Spanish”

CSTHNQ (42.9%, 133 Index)

My personal appearance
reflects my Hispanic Heritage

(49.2%, 123 Index)

“] enjoy eating traditional
American Food” DISAGREE

(7.6%, 124 Index)

“| keep up with Latin
News, Music& Sports”

“I am easily swayed
by others”

6, 124 Index)

(68%, 117 Index)

nielsen

Copyright © 2011 The Nielsen Company. Confidential and proprietary.


http://rds.yahoo.com/_ylt=A2KJke5B.oRMNDwADsGJzbkF;_ylu=X3oDMTBpZTByOGFiBHBvcwMyBHNlYwNzcgR2dGlkAw--/SIG=1igiqfatg/EXP=1283869633/**http%3a//images.search.yahoo.com/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fp%253Dhispanic%252Bfinancial%252Bservices%2526js%253D1%2526ei%253Dutf-8%2526fr%253Dyfp-t-701%26w=640%26h=512%26imgurl=strategicanalyticsolutions.com%252Fimages%252Fj0439256.jpg%26rurl=http%253A%252F%252Fstrategicanalyticsolutions.com%252FHISP_MARKETING.aspx%26size=25KB%26name=...%2bSERVICES%2b-%2bH...%26p=hispanic%2bfinancial%2bservices%26oid=60e9ad98c5d995c75b5de172a9400617%26fr2=%26no=2%26tt=17000%26sigr=11pvth8hm%26sigi=11ilr5j3j%26sigb=135gnk8kq
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Bi-Cultural Hispanics in Chicago
Events Attended

Brookfield Zoo
29.8% / 108 Index

“Taste of Chicago”
33.1% / 119 Index

Chicago Fire Soccer Game
15.1% / 134 Index

WWaterpark CGP“B‘ aaWorld!"

Visit Wisconsin Dells
19.6% / 122 Index

Visit Six Flags Great America
32% / 115 Index

** Low Indices for attending Cubs / Sox Games
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Bi-Cultural Hispanics in Chicago
Lifestyle and Leisure Choices

/ Chicago Hispanics \

Total % Pen | Target % Pen Target Index
Soccer 11.7% 18.1%
Jogging - running 32.0% 39.7% 124
Dancing 29.5% 34.4% 116
Free weights - circuit training 18.0% 17.8% 99
Sewing - crafts 12.1% 11.2% 92
Gardening 30.9% 28.2% 91
Volunteer work 16.2% 14.5% 90
Adult continuing education 13.0% 11.5% 89
Bicycling 23.0% 20.1% 87
Cooking - gourmet cooking 21.8% 16.9% 78
wmming 17.7% 13.6% y
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Bi-Cultural Hispanics in Chicago
Media Choices
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Bi-Cultural Hispanics in Chicago
Radio Listening

relevanl )
radi
Chicago Hispanics

Total % Pen | Target % Pen Target Index
Spanish Adult Hits 33.2% 46.3% 139
Mexican Regional 66.0% 77.5% 118
Spanish Hot Adult Contemporary 47.9% 52.5% 110
Rhythmic Contemporary Hit Radio 26.5% 28.4% 107
Pop Contemporary Hit Radio 21.7% 23.3% 107

QUH Contemporary 35.1% 27.5% 9
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Bi-Cultural Hispanics in Chicago
Language & US Residency

Chicago Hispanics
Total % Pen | Target % Pen Target Index
English more than Spanish 26.1% 20.3% 78
Spanish more than English 35.5% 44.9% 126
Spanish only 21.4% 23.1% 108
10 - 14 years 10.7% 18.3%
20 - 24 years 11.2% 9.8% 87
25 years or more 17.7% 12.4% 70
Born in United States 43.1% 39.5% 92
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Bi-Cultural Hispanics in Chicago
Roads Traveled — Strategic billboard placement

West Suburbs
| Chicago Loop
,' 3 MILES

INTERSTATE

Chicago Hispanics

Total % Pen | Target % Pen Target Index
Harlem Avenue 26.0% 33.2% 128
Cicero Avenue 26.8% 30.8% 115
Local/surface streets mostly 45.3% 51.2% 113
Eisenhower Expressway (1-290) 18.0% 19.9% 110
Edens Expressway (1-94) 16.4% 17.2% 105
Fullerton Avenue 16.6% 17.0% 102
Dan Ryan Expressway (I1-90/1-94) 22.0% 22.0% 100
Kennedy Expressway (I-90/1-94) 21.3% 21.1% 99
Stevenson Expressway (I-55) 14.5% 13.6% 94
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Bi-Cultural Hispanics in Chicago :
Brand Affinity /\

Least Most
Product / BehaviorStage Bi-Cultural Total
/ 8 Acculturated / \ Acculturated

ALCOHOLIC BEVERAGES-VODKA (Total) Drinks/Last 30 Days

(Understa nding that we have a high\ Los Chicos (Start-Up Families)

- HHs with Young Children Only <6

In d ex fO r BI-CU |tu ra | H |S pa n | CS | n Familias Pequefias (Smaller Families)
. . . - Small HHs (2-4) with Older Children 6+, HOH <45
Ch ICa go, we can begl n connecti ng Familias Grandes (Larger Families)

laroe HH

s (5+) with Older Children 6+, HOH <45

Consumers of specific brands — In this wQider Families)
) - Any Size HHs with Older Chi s
Case BRAND A, that have a higher cross T4 Y Yo (Younger Singles & Couples)

- 1-2 Person HHs, No Children, HOH <55

I n d ext h att h e tota | Catego ry Todos Nosotros (Younger All Adult Families)
K j - 3+ Person HHs, No Children, HOH <55
Los Mayores (Older Adults)

- Any Size HHs, No Children, HOH 55+

Total
. Least . Most

Product / BehaviorStage ulturated //Bl-CuIturaI Acculturated Total
ALCOHOLIC BEVERAGES-VODKA (BRAND A) Drinks/Last 30 Days **

Los C-hICOS (Start-pp Families) +d 123 \ - 114
- HHs with Young Children Only <6

Familias Pequefias (Smaller Families) ]

. . 85’ 5( 78 71

- Small HHs (2-4) with Older Children 6+, HOH <45

Familias Grandes (Larger Families) 9]' 9 121
- Large HHs (5+) with Older Children 6+, HOH <45 1

Familias Maduras (Older Families) 73 6 o 8]

- Any Size HHs with Older Children 6+, HOH 45+
Ta Y Yo (Younger Singles & Couples)
-1-2 Person HHs, No Children, HOH <55
Todos Nosotros (Younger All Adult Families)
- 3+ Person HHs, No Children, HOH <55
Los Mayores (Older Adults)
- Any Size HHs, No Children, HOH 55+

Total
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Hispanic Acculturation Across
Key Markets




How do the top 5 markets compare?

BehaviorStage

Los Chicos (Start-Up Families)
HHs with Young Children Only =k

Least

Acculturated

Acculturation

Miost
Arculturated

Bi-Cultural Total

Familias Pequeiias (Smaller Families)
=mall HHs 2-4) with Older Children B+, HOH <45

Familias Grandes {Larger Families)
Large HHs (5+) with Older Children b+, HOH =45

Familias Maduras {Older Families)
Any Size HHs with Older Children B+, HOH 45+

N\

Los Angeles

Ta ¥ Yo (Younger Singles & Couples)
1-2 Person HHs, Mo Children, HOH =55

Todos Nosotros (Younger All Adult Families)
a+ Perzon HHs, Mo Children, HOH =55

Los Mayores {Older Adults)
Any Size HHs, Mo Children, HOH 55+

-z
<
o

h

S |

Miami

Total
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As Hispanics acculturate, shopping moves to
larger chains

nielsen

Bi- Most
Least Acc Cultural Acc
Total % Target Target | Target
Pen Index Index Index
®) Aldi 53% 110 95 100
@) Jewel Food Stores 43% 76 107 106
I Wal-Mart Supercenter 34% 79 98 113
¢ |Walgreens 23% 116 101 91
-— |Sams Club 22% 62 89 129
-~ [Dominicks 15% 62 84 133
U Food 4 Less 15% 64 130 90
SuperTarget 13% 116 93 99
Bi- Most
Least Acc Cultural Acc
Total % Target Target | Target
Pen Index Index Index
) |Wal-Mart Supercenter 58% 84 104 104
(O [Fiesta 39% 98 117 85
— [Kroger 28% 62 83 136
© Sams Club 24% 92 101 103
D Wal-Mart Neighborhood Mkt 18% 93 101 102
Albertsons 16% 78 84 126
La Michoacana 16% 79 104 108
Bi- Most
Least Acc Cultural Acc
Total % Target Target | Target
Pen Index Index Index
Publix 67% 73 98 113
Winn-Dixie 42% 99 105 96

Sedanos

37%

97

122

lami

Wal-Mart Supercenter

26%

57

103

Costco

19%

53

80

BJs Wholesale Club

18%

57

105

Walgreens

15%

77

115
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...on the coasts as well

Bi- Most
Least Acc Cultural Acc
Total % Target Target | Target
Pen Index Index Index
Food 4 Less 40% 104 116 85
Costco 30% 59 92 128
8 Stater Bros. 22% 70 107 110
— |Albertsons 20% 64 87 130
D [Ralphs 20% 66 85 131
O)|wal-Mart Supercenter 19% 98 102 99
- Superior Grocers 18% 131 113 73
<E Smart & Final 14% 109 98 97
¢n |Northgate Gonzales Market 12% 104 122 79
O |Sams Club 11% 73 82 129
__1 |Vons 11% 58 76 142
Vallarta Supermarkets 10% 99 119 85
Cardenas 10% 120 121 72
Trader Joes 9% 47 71
Fresh & Easy 6% 48 93 133
Bi- Most
Least Acc Cultural Acc
Total % Target Target | Target
Pen Index Index Index
Pathmark 25% 79 139 94
ShopRite 24% 60 119 129
—E Costco 18% 68 111 126
(@) C-Town 18% 138 76 77
>- |BJs Wholesale Club 18% 64 124 121
Stop & Shop 18% 41 103
; Key Food Stores 13% 114 78 100
QD [wal-Mart Supercenter 11% 75 100
Z Food Bazaar 9% 89
A& P 8% 58}

l,liels Cn Fine Fare 6%
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What Is next?

- &




Nielsen FutureScape profiles your portfolio in the
context of emerging consumer targets

Multi-Cultural Generational Affluence

Immigration & Growth in

Older Consumer with
Ethnic Families

New Needs, Declining
HH w/Children

Uneven Population Growth by
Economic Status

nielsen
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Which categories will benefit from the shifts in

demography?
Projections to 2020

Percent of Volume from High Growth Demo Groups

60%
Liquid Hand Soap
55% Hand & Body Lotions .
BevAl Bab Formula i
50% y All Purpose Wipes
Cereal Flour o Disinfectant Sprays
Shortening, Ol
1
Snacks ' . Eggs
40%
Shaving
35%
0 Needs P
Bever
30% everages
Mexican Sauces Frozen Breakfast
25% Suntan
Preparations Bubble Size = Size of Category in $
20%
2.0 8.0 11.0 14.0

ar 2020 $ Volume Growth Rate (Average = 8.
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